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 Tourist Apps for IOS and Android Platform 
 

 

Executive Summary 

In the project report, I would like to provide updated data and information for the tourist 

apps or application for the Apple IOS and Android platform. From the introduction part, I am 

trying to write necessary, thoughtful information and right strategies that can promote tourist 

apps for IOS and Android platform.  

 

To start off, I would like to give a short explanation regarding the mobile tourism and its 

related all functions and services.  

 

This report contains some recommendations that are provided for Amazing Company. We 

suggest that Amazing Company should target their target market based on its customers’ 

age, occupation and gender. It is essential to target the right customers since they are the 

one who will determine the viability of a company. We also provide some strategic 

recommendations for Amazing Companies in term of placement, price and promotion. We 

believe if Amazing Company implements this marketing plan, it might help Amazing 

Company to gain market share within 5 months of operation. Because of these reasons, this 

report is very important and should be read and evaluated thoroughly. 

 
 
 

Abstract 
In recent years, ‘Smartphone’ devices are becoming increasingly aware of their background 

using sensors to detect a user’s current context. Due to this increase in the use of sensors, 

there is currently a lot of potential for developing context-aware mobile applications. One of 

the key uses of sensor data in context-aware applications are determined location, as this 

can greatly improve the potential functionality available to the user. For example time, 

weather and even the person using the device. An activity that can be significantly 

improved with the introduction of context is mobile tourism. Usually, mmoobbiillee  ttoouurriissmm  aappppss 

depend heavily on location, and for the most part ignores other types of context. This can 

lead to the delivery of irrelevant information to the user, as there is a lack of adequate 

content filtering. This paper discusses on the TToouurriisstt  AAppppss  ffoorr  IIOOSS((AAppppllee  iiOOSS))  aanndd  AAnnddrrooiidd  

PPllaattffoorrmm. 
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Introduction  

Tourist Apps is an essential tool kit for this New Generation of Travelers. Tourist Apps 

offer an affordable and reasonable alternative to expensive devices. With an 

integrated keypad, Point of Interest (POI) directory, interactive maps, and slide show 

and photo gallery, they have worried the requirement for proprietary technology. 

Visitors explore indoor facilities and outdoor Points of Interest using audio, video, 

photos and textual content Using maps. This provides advantages over GPS only, 

adding the flexibility of an integrated keypad for indoor and outdoor audio-visual 

interpretation.  

 

Smartphones are mainstream with active iOS and Android devices surpassing 700 

million globally by now. Global Mobile data traffic is growing rapidly to an impressive 

share of 13% of Internet traffic in 2012. With the increasing public awareness thereof, 

end users (including travelers) have been quick to embrace mobile applications 

(apps).  
 

The massive growth of companies leveraging apps to capture the benefits of mobile 

technology shows that Mobile is a must have customer acquisition, retention and 

communication channel. Reasons to buy a Smartphone are not hardware features 

but the user interface and applications available. Much like any Smartphone 

platform, Ios and Android are driven by economics of demand, where the demand 

generated (inc. the number of applications) has a far stronger effect on sales than 

pure supply chain efficiencies. IOS and Android are leading the way, with billions of 

applications downloaded. 

 

In February 2012 the German Apple App Store accounted for about 550.000 apps 

including 26.000 travel apps (category Travel). This year there are around 780.000 

apps and 36.000 travel apps (category Travel) representing a market share of 4,62% 

of all apps available (31,04% in Games category). Paid apps account for 44% and 

56% are free travel apps. 

 

Within the App Store category travel apps. had a close look at different apps. 

Tourism market analyst the most interesting ones and created 25 categories relating 

to the travel industry. For each category user tool (if available) five travel apps and 

tried to establish their differences in terms of functionalities, ranking and App Store 

user reviews.  

 

Most apps use the actual location of the user in order to provide location-based 

services. However, the analysis also showed that some of these apps are using 

location detection when the app is opened. This is extremely annoying. The user 

expects to be asked to allow location detection when needed, not always.  

 

Social Media capabilities are intensively used by app providers. They can range 

from pure Facebook or Twitter links to integrated sharing functionalities with other 

Social Media apps. It is also notable that for travel companies booking and 

reservation via mobile has become a real positive return on the investment business 

case. 

 

So, the future developments and hope to bring you with the third edition of the 

Mobile Travel App Guide interesting insights into the market.  
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Better Tours. Multiple Applications. 

Museums, archaeological sites, walking tours including shore side and port services, 

visitor attractions, hotels and schools are providing multimedia tours to enhance 

visitor experiences – indoors and out. 

 

You can create high quality tour apps quickly with all of the features you expect. 

Like a pinch and zoom. Rotate. And swipe. 

 

The media rich content of your tour is delivered on Apple iOS and Android platforms. 

Easily distribute the tour apps using interactive maps and a full range of text, photos, 

illustrations, audio, and video. 
 

Tour Apps Builder. Intuitive. Easy. 

The Tour Apps Builder Application is a powerful mobile app tool used to create 

beautiful apps using a Web Browser. Using templates, you can create new tour 

apps, adding text, audio, video, photos, interactive maps, social media streams and 

so much more. 

 

The Tour Builder App has some distinct advantages; 

 Create, update and manage your tour from any computer with an internet 

connection. 

 Upload pictures, audio, movies and more directly to the web browser with no 

hassle. 

 Simple to use, intuitive web interfaces keep things easy and direct. 

 See your mobile app on the web page as you go. 

 You can even interact with your app before you ever put it on a mobile 

device. 

 

Three GPS map options allow you to choose classic or topographic map styles to suit 

your tour. Even better, some of these map types do not need an Internet 

connection to work. Therefore, you don’t need to worry about the wireless signals 

half way up a mountain or in the dungeons of an old fortification. We’ve got you 

covered. The Audio Conexus Tour Builder Application creates applications for both 

IOS (Apple) and Google Android. Let the world see your work, or use it exclusively for 

your own tour devices. The choice is yours. 

 

The Tour Apps Builder gives you the same functions of a custom-made tour app, set 

in an intuitive interface for less money. 
 

Benefits for Tourists – An Enhanced Experience 

The tourism industry is currently in need of technology‐based integrated value 

added services, which are highly dynamic and offer interactivity and entertainment. 

Augmented Reality has proven so far to be a technology that can provide tourists, 

and citizens of course, with much more personalized content and services tailored to 

their particular needs. Specifically, AR tourist guides are able to display content 

upon request as tourists travel around the city, exploring the cityscape and the sites. 

As such, one could say that mobile AR applications allow users to explore the world 

by adding new layers to their reality, thus resulting in a new interactive and highly 
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dynamic experience. Moreover, as these applications are on most (if not all) 

occasions accessed over mobile devices with GPS functionalities, tourists can gain 

additional benefits and navigate themselves interactively with the help of the direct 

annotations of the selected locations. 

 
Moreover, a mobile AR application, being highly portable, can function as a tourist 

guide that delivers information upon request, thus minimizing, on the one hand, the 

effect of information overload and on the other hand the effect of irrelevant 

information. Information overload can occur when tourists are overwhelmed by the 

transmitted information regarding historical sites, museum exhibitions, the pace of 

the navigation and so forth. Information overload’s effect further increases when the 

user considers the information redundant or beyond her/his particular knowledge 

level  

 

Mobile App Marketing 

Smartphones and tablets have become permanent companions in our everyday 

lives. In the last quarter of 2012, worldwide more than 219 million Smartphones were 

sold. As the usage of Smartphones increases, so does the popularity of mobile 

applications. The Apple App Store has 775,000 apps available to download.  

 

The competition is furious – Google Play, which is the app store for Android devices, 

has just passed the 800,000 app mark, leaving Apple in its wake. Smartphone and 

tablet users love the small mini programmes – by January 2013 a total of 40 billion 

apps worldwide had been downloaded from the Apple App Store. And the 

forecasts are overwhelming: with 287 billion app downloads predicted worldwide in 

2016, there is no longer any doubt that mobile applications are conquering the 

world. 

 

With the enormous variety of apps available, companies and private app 

developers consider it increasingly difficult to make their apps stick out of the crowd, 

since only a fraction of all apps available are made visible to users in the top 

rankings of the app stores. The keystone of all successful apps is content quality, 

being different from existing competitors and the product’s added value for the 

user. Therefore, a customized app marketing strategy is essential in the battle to 

grab users’ attention.  

 

First and foremost, this strategy must focus on advertising campaigns via mobile! The 

travel industry in Germany has already jumped on the app bandwagon. With more 

than 30,000 travel-specific apps, mobile users are spoilt for choice. Moreover two 

thirds of all German Smartphone users have installed travel apps on their mobile 

devices. 

 

The objective of any app promotion shouldn’t just be encouraging users to 

download the app, but rather to generate long-term and sustained usage of the 

app. In the end, strong brand recognition and brand acceptance among users can 

only be achieved through lasting app usage. Essential factors in the promotion of 

travel apps are, above all, accurate knowledge of the target mobile audience and 

suitable, relevant mobile publisher environments.  
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The number of travel-loving Smartphone users is more remarkable: more than half of 

all German mobile internet users are interested in travelling, most of them have a 

high level of education and a high personal net income. Moreover the travel-

interested users tend to be of younger age, mainly between 20 – 39 years. 

 

To successfully promote an app on the mobile web, app providers normally make 

use of standard advertising formats via performance marketing channels. However, 

apps can also be effectively marketed using tailor-made, eye-catching rich media 

advertising formats. In this case, the success/failure of an app promotion is 

determined by factors such as the level of innovation and interaction of an ad 

format.  
 

Analyzing and Marketing Opportunities  

In analyzing the travel-related apps from through seven (7) categories surfaced: 

Navigation, Social, Mobile Marketing, Security/Emergency, Transactional, 

Entertainment, and Information (Figure 1). Apps under the navigation category help 

visitors find their way around the area. The sub-categories under navigation include 

GGlloobbaall PPoossiittiioonniinngg System (GPS), augmented reality, and way finding. The social 

category includes apps with a sharing, collaboration, communication or social 

component. Probably the most obvious of these would be social media outlets 

where people share their photos, thoughts, and recommendations. The social 

category also includes methods of communication, like texting and Skype.        

 

MMoobbiillee  mmaarrkkeettiinngg  aappppss are used to receive marketing messages, such as text 

messages for coupons, contests, etc. Security and emergency apps include 

emergency locator services, health monitoring, weather alerts, etc. The 

subcategories in this section include medical reporting, emergency services and 

emergency information. Transactional apps involve a transaction of some sort, 

although there does not have to be a money exchange. The different kinds of 

transactions apps are auctions, financial/banking, tickets/reservations, and 

shopping. Entertainment apps provides entertainment options like games, movies, e-

readers, etc. While some of these may not directly involve tourism apps, they are 

apps that could be used while on vacation and participating in tourism events.  
 

Designing Marketing Strategies 

“ A market strategy statement outlines specific marketing actions a business should 

take to meet specific business goals. For example, to expand a product line to 

increase company profits, your market strategy statement should detail the use of 

specific actions, such as targeting consumer groups using specialized marketing and 

advertising campaigns, to increase consumer awareness of new products. 

Increased marketing to consumers often leads to increased profits…” (Jones, 2012). 

 

Out of all the components in the levels of the product, the ones that you should 

focus on are the ones in the Individual Product Decision, which are: 
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MMaarrkkeett  SSeeggmmeennttaattiioonn  

Every tourist is different. Every tourist feels attracted by different tourist destinations, 

likes to engage in different activities while on vacation, makes use of different 

entertainment facilities and complains about different aspects of their vacation. 

While all tourists are different, some are more similar to each other than others: many 

people enjoy culture tourism, many tourists like to ski during their winter holiday and 

many tourists require entertainment facilities for children at the destination. 

Acknowledging that every tourist is different and that tourism industry cannot 

possibly cater for each individual separately forms the basis of market segmentation 

 

Tourists are not all the same, they have different pictures of their ideal vacation. 

Tourists are heterogeneous. Market segmentation is the strategy tool to account for 

heterogeneity among tourists by grouping them into market segments which include 

members similar to each other and dissimilar to members of other segments. 
 

Selecting Target Markets  

The benefit of market segmentation lies in a tourist destination being able to 

specialize on the needs of a particular group and become the best in catering for 

this group.  
 

So, the destination gains a competitive advantage and selecting target markets 

because  
 

((11)) Competition can be reduced from the global market to tourism destinations 

specializing on the same segment (e.g., all ecotourism destinations),  
 

((22))  Efforts can be focused on improving the product in a specific way rather than 

trying to provide all things to all people at high cost (e.g., a family destination is 

unlikely to need extensive nightlife options),  
 

((33)) Marketing efforts can be focused by developing the most effective message for 

the segment targeted (e.g., a sun and fun message for young tourists traveling with 

friends) and by communicating the message through the most effective 

communication channel for the segment (e.g., in national geographic or other 

nature magazines for ecotourists),  
 

((44)) Finally, the tourist experiencing a vacation at a destination that suits their special 

needs are likely to be more satisfied with their stay and, consequently, re-examine 

and advertise the destination among like-minded friends.  

 

The organization that employs market segmentation strived to secure One or more 

wedge-shaped pieces of the market slab.” 

 

a. The segment should be distinct meaning that members of one segment 

should be as similar as possible to each other and as different as possible from 

other segments. 

b. The segment should match the strengths of the tourism destination. 

c. The segment should be identifiable. While female travelers can be identified 

very easily, identification of those visitors who are motivated by rest and 

relaxation may not be as simple. 

d. The segment should be reachable in order to enable destination 

management to communicate effectively. For instance, surf tourists are likely to 

read surf magazines which could be used to advertise the destination. 
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e. A tourism destination may choose to target a small niche segment that 

represents a large enough market for the particular destination and has the 

advantage of having very distinct requirements. 

 

DATA – DRIVEN SEGMENTATION 

While acknowledging the value of geographic and socio – demographic 

information about consumers, Haley criticizes common sense approaches as being 

merely descriptive rather than being based on the actual cause of difference 

between individuals and instead proposed to use information about benefits 

consumers seek to form market segments. This approach requires groups of 

consumers to be formed on the basis of more than one characteristic and, 

consequently requiring different statistical techniques to be used.  

 

Haley has proposed data-driven market segmentation, tourism researchers adopted 

the method and published the first data-driven segmentation studies in tourism 

(Calantone, Schewe and Allen 1980; Goodrich 1980; Crask 1981; Mazanec 1984).  
 

Market segmentation is a strategy any entity in the tourism industry can use to 

strengthen their competitive advantage by selecting the most suitable subgroup of 

tourists to specialize on and target. 
 

Once tourists are grouped using the correct and most suitable analytical techniques 

to the resulting segmentation solution has to be assessed by the users (tourism 

managers) who will not only evaluate the segmentation solution per se but also the 

fit of potentially interesting segments with the strengths of the tourism destination. 
 

Tourism managers can benefit from market segmentation by using it acts as a 

method of market structure analysis. In doing so, they can gain valuable insight into 

the market and specific sections of the market and identify the most promising 

strategy to gain competitive advantage. Typically such a strategy will not only 

require market segmentation, but also product positioning. 
 

Value-based pricing vs Cost-based pricing 

Value-based pricing and cost-based pricing are two common strategies companies 

use to promote goods and services. Setting the right prices is key to effective 

marketing as well as to long-term profitability. Both of these approaches have 

strengths and weaknesses relative to the other. 
 

Value-Based Pricing Basics 

Value-based pricing is an approach in which establish prices based on the amount you believe customers are willing to pay for products 

and services. In concentrate, if your customers generally believe a product is worth $ 50, that is what you charge for it. This strategy often 

is tied to a business and marketing approach focused on a reputation as a value-oriented provider with a combination of product benefits 

and affordability. 

 

Cost-based pricing 

Cost – based pricing places the emphasis on establishing a cost basis for your 

product or service. Taking into account production or acquisition costs, as well as 

fixed costs from operations and marketing, you come up with a per-item cost basis. 

From there, you determine an ideal markup for pricing. With some industries or 
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products, profit margins are relatively high, while in others, margins are low but 

demand is high. 

 

EEllaassttiicciittyy  pprriiccee  aanndd  ddeemmaanndd  ddeeppeennddiinngg  oonn  ttoouurriisstt  aappppss  ffoorr  IIOOSS  aanndd  AAnnddrrooiidd..    

There’s an emerging view among iOS developers that both the amount of work 

involved and the value created by app development merit the higher prices for 

apps. But a new study shows that developers test pricing tend to lower the price of 

their apps — or even charge nothing at all. 
 

In Future  

There are currently more than one billion active Smartphones and tablets globally, 

and based on current growth rates we expect to reach two billion in 2014. In this 

report we discuss which countries are growing fastest, and the implications for the 

mobile ecosystem and for society more generally. 
Huge Potential for Future Growth 

The reason even 47% growth puts the US near the bottom of countries for tablet and 

Smartphone growth becomes clear from comparing the size of the connected 

device installed base and population in five countries. 

 

Let’s start by considering China and the U.S. These two countries currently have a 

similarly sized connected device installed base, but China has more than four times 

as many people.Combine China’s largely untapped population with its rapidly 

growing incomes (increasing at a rate of 8-10% a year between 2009 and 2011, 

according to the World Bank), and it’s not surprising that the connected device 

installed base in China grew by 149% between April of 2012 and April of 2013. 

 

Conclusion  

Our world continually changes and all over depend on technology and business. 

Tourism Apps are new product line for the mobile marketing. Many tourism industry 

will go forward for this apps business. Consumers and customer will get better benefit 

and save the valuable time by using this tourism apps. Tourism apps absolutely an 

important term for our people and rest of the world. Now tourism apps are favorite 

term but that app is very less in the mobile market. In future tourism apps can 

provide a goodwill, if tourism industry gives a proper guideline to the technology 

industry as well as maintain the tourism services. 
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